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ABSTRACT

Purpose — This research aims to initiate digital transformation in
MSMEs under the guidance of Rumah BUMN South Sumatra by
implementing a digital payment system using QRIS.
Methodology/approach — This research was carried out using a
quantitative descriptive approach, which aims to see the application
of fintech through digital payments as an effort to develop MSME
businesses. The population in this study was 20 MSMEs assisted by
Rumah BUMN South Sumatra, while the sampling technique used the
census method, namely the entire population, was used as the
research sample. The analysis method in this research uses path
analysis with consumer interest as an intervening variable, data
processing uses the help of the SEM PLS program 3.0.

Findings - The results obtained that financial technology has a
significant effect on consumer interest, financial technology has a
significant effect on MSME business development, and consumer
interest has a significant relationship with MSME business
development with a positive correlation.

Novelty/value - .

INTRODUCTION

Technology era 4.0 is developing very quickly. Of course, this has an impact on almost the entire sector.
Major evolutionary developments in finance, economics, operational costs and organizational
improvement are the result of the influx of digital technologies (Slozko & Pello, 2015, cited in Kabir et
al., 2015). Humans need tools to facilitate their work, namely by utilizing technology (Rahardjo et.al,
2019). Indonesia is one of the countries that mostly uses the internet, which is 70% of Indonesia’s
population or equivalent to 210 million people. This can be seen from the large amount of internet
access and use in Indonesia (APJII, 2022). This means that Indonesians are taking advantage of existing
technology. The use of digital technology can certainly be beneficial for business people to help
introduce their business massively. However, the high expectations that consumers have for business
actors are to provide the best service in their business. This is an important impact of technology (Vial,
2019).Digital technology has disrupted various sectors, including the financial sector. Today's financial
business competition requires companies to be able to provide digital services, which then makes
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companies look for strategic steps to meet this demand (Sia et al, 2016; Vial, 2019). The existing
literature showed that advancements in digital finance create new and affordable investment
opportunities, leading to good welfare benefits and great financial inclusion (Demir et al., 2020; Shen
et al., 2020; Yang et al., 2023). This is the reason for the implementation of digitalization of the
financial sector and encourages the birth of a new business model known as Financial Technology or
FinTech. According to Bank Indonesia Regulation Number 19/12/PB1/2017, that FinTech is the use of
financial system technology that produces new products, services, technologies and business models
and can have an impact on monetary stability, financial system stability, efficiency, smoothness,
security and reliability of the payment system. FinTech offers new opportunities to increase economic
activity more effectively and efficiently (Afifah, 2018). Digital financial services such as financing,
digital payments and money transfers have led to a business revolution. FinTech can help business
actors, especially small, medium enterprises that have limited access to banking products, to be able to
get access to financing and facilitate buying and selling transactions through digital payments
(Nasution, 2021). Buyers and sellers use electronic mode in sales transactions so they do not use cash
(Kumar 2019(Adhania et al., 2024; Fadison et al., 2024; Iskamto et al., 2024; Siswanto & Daniswara,
2022)).

The demand for the implementation of digitalization for business people, especially Micro, Small
and Medium Enterprises (MSMES), is important in order to compete nationally and globally. The
digitalization of MSMEs requires the development of technologies that shift business processes and
market conditions while reducing transaction costs (Kilay, Simamora, and Putra, 2022). Micro, Small
and Medium Enterprises (MSMES) have a strategic role in moving the wheels of the economy in
Indonesia. The growth of MSMEs is quite rapid in several regions in Indonesia. The Ministry of
Cooperatives and Small and Medium Enterprises reported that in 2022 the total MSMEs in Indonesia
will have exceeded 8.71 million business units. Meanwhile, by province, the number of MSEs in South
Sumatra amounts to 330,693 business units. This figure is certainly quite large and has the potential to
increase the regional economy.

According to data from the Ministry of Cooperatives and MSMEs, of the number of MSMEs
reaching 65 million business units, only 17.25 million or around 26.5% of MSMES are newly connected
to the digital ecosystem. This figure needs to be increased considering the change in consumer
preferences that have moved from conventional shopping to online shopping. Bank Indonesia’s efforts
towards the payment system are by creating QRIS as a digital payment medium. The emergence of
digital payments provides benefits for MSMES, one of which is ease of transactions, thereby increasing
the efficiency and effectiveness of business processes (Widayani et al, 2022).

Research by Rahardjo et. al (2019) explained that financial technology plays an important role in
improving MSME performance in the form of increasing operational efficiency. Kwabena et al, (2019)
conducted a study on the effect of digital payment systems on the performance of MSMEs in Ghana,
concluded that the use of digital payments can improve MSME performance and enable MSMEs to
compete globally, strengthening relationships between suppliers, customers, trading partners and the
government. Thus, it can be said that when MSMEs are able to adapt to technological changes, in this
case, digital payments can provide opportunities for MSMEs to grow and compete. MSMESs can develop
their businesses by utilizing the use of this technology.

One form of innovation from digital payment is QRIS. QRIS stands for "Quick Response Code
Indonesian Standard." QRIS is a QR code standard developed by Bank Indonesia, Indonesia's central
bank, for use in Indonesia’s digital payment system. QRIS is an effort to simplify and integrate various
types of digital payment methods, such as bank transfers, mobile payments, and payments with digital
wallets, into one standard QR code format.

QRIS has many benefits including various digital payment service providers and banks to use the
same format in making QR codes. This means that merchants or consumers can use a single QR code
to accept or make payments with a variety of different payment methods. In addition, in terms of
Transparency and Security: QRIS can also be used to include additional information in the QR code,
such as merchant identification information and transaction details. This helps increase transparency
and security in the payment process.

QRIS has helped promote the growth of digital payments in Indonesia and made it easier for
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merchants and consumers to adopt this technology. Similar QRIS standards have also been developed
in other countries for similar purposes. The government is inviting the public to use digital payments,
one of which is QRIS. A study shows that cash and cheques still dominate payment settlements (Srouji,
2020). Currently, there are still many people who do not know QRIS as a QR Code standard for
payments (Karniawati, Darma, Mahuni, &; Sanica, 2021).

Based on this information, this study is intended to initiate digital transformation in MSMEs,
assisted by Rumah BUMN South Sumatra by implementing a digital payment system using QRIS
(Quick Response Code Indonesian Standard) and helping direct MSMEs to be able to apply for the
digital payment system through a display in the form of a poster. Of course, this step is also to support
the National Non-Cash Movement (GNNT) to create safe, efficient, fast and precise payments. In
addition, there is a need for a study on the influence of Fintech, especially digital payments, on MSME
business development and its impact on consumer interest, so as to strengthen the role of Fintech in
developing its business to encourage the economy.

THEORY AND HYPOTHESIS STUDY

Financial Technology (FINTECH)

The term FinTech refers to the utilization of technology activities used in specialized fields, as a solution
in producing shorter or more efficient activities (Hasyim & Hasibuan, 2022). The presence of Fintech
is conceived as a solution of financial activity that can have a good impact on society. (Qatrunnada &
Marzuki, 2019). According to the National Digital Research Center (NDRC) in Dublin, Financial
Technology is defined as innovation in financial services, and fintech is a combination of technology
and financial services. Fintech is a digital service for customers, such as loans, that facilitates access to
a variety of financial services, such as investment and insurance. (Asosiasi Fintech Indonesia, 2020).
According to the Financial Services Authority (OJK), some of the fintech classifications include
crowdfunding, microfinancing, peer-to-peer lending, and digital payment systems.

Digital Payment System

The development of Fintech today has shown many innovations in applications in financial services,
such as payment instruments, loan instruments, and others. (Handayani & Rianto, 2021). In terms of
payments, the unfinished payment system is the key to the trend of development. The use of digital
payments is also driven by factors such as rapidly changing people’s lifestyles, economic growth, and
the rate of development of a country. (Widayani, 2019). In other words, the benefits of digital payments
are comparable to the needs and lifestyle changes of people. (Putri, et al., 2022). Some of the advantages
of using digital payments are helping to make transactions and payment systems more efficient and
economical. Besides, financial activity can be done anywhere easily, safely, and under control. (Daud
et al., 2022). The easy and secure payment processes offered by digital payments will attract more
consumers, thus providing benefits for. (Muzdalifah, 2018). According to Laimu, Muhtarom, &
Kusbandono, 2023) in their research, digital payments can drive consumer buying interest.

H1 : Financial technology have a significant effect on consumer interest

Business development

Business development is a form of enterprise that is carried out so that the enterprise can grow and the
desired enterprise objectives can be achieved. Business development is carried out by a company that
proactively starts running its business, and there is a possibility to move further. (Sari & Mukhlis, 2022).
The emergence of fintech companies in Indonesia contributes to the development of MSMEs, its
widespread use not only as a financing platform but also as a digital payment and financial management
service. (Muzdalifah, 2018). According to Rahardjo, Ikhwan, & Siharis (2019), their research mentions
that fintech plays an important role in improving MSMEs performance in terms of improving both
operational efficiency and human resources. In addition, Fintech can also improve the quality of
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financial reporting and provide facilities for entrepreneurs to access faster, cheaper, and easier financial
services. (Umami, Liliawati, & Nurani, 2023). There are several indicators that measure business
development, namely increased sales turnover, labor force growth, and customer growth. (Bastian,
2020).

H2 : Financial technology have a significant effect on business development in MSMEs

Consumer interest

Consumer interest in the purchase of a product relates to the manufacturer's ability to satisfy customer
satisfaction. FinTech applied to the payment of a product can provide a good experience for customers
during transactions, thereby encouraging consumers to re-purchase the product. (Prawita,
Lukitaningsih, & Welsah, 2020). The application of digital payments can stimulate consumer interest
in a product. (Pragnadhiya, Ternati, & Harahap, 2021). Thus, increasing consumer interest can affect
purchase and firm performance.

Customer purchase interests can be identified through the following indicators (Ferdinand, 2006;
Maulana & Alisha, 2020): a. transactional interest; b. reference interest; c. preferential interest; d.
exploratory interest.

H3 : Consumer interest have a significant effect on business development in MSMEs

Based on the hypothesis above, the framework for this research can be described as follows:

Financial Business
Technology (Digital Development
Payment) in MSMEs (Y)

Consumer
Interest (2)

Figure 1. Research Framework

METHOD

The population in this study is all MSME actors who are members of the Rumah BUMN South
Sumatra in Palembang City, totaling 20 MSMEs. The sampling technique in this study used the census
method. This research is quantitative descriptive research. The data analysis technique in this study is
path analysis using SEM PLS software. This pathway analysis model is used to analyze the pattern of
relationships between variables with the aim of determining the direct or indirect influence between
independent variables and dependent variables (Kuncoro & Riduan, 2011).

The stages of data analysis carried out are data quality tests consisting of validity and reliability
tests, classical assumption tests and path analysis tests. In this study there are two sub-structures of
path analysis expressed in the following regression equation:

Z=pB0+p1lX1l+e (1)
Y =p0+p2X1+B3Z+e (2
Information:

X = Financial Technology
Z = Consumer Interest
Y = MSME Business Development
e = Residual
RESULT
Measurement Model Evaluation (Outer Model)
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The measurement model evaluation consists of three thaps, namely convergent validity test,
discriminant validity test and composite reliability test.

Convergent Validity Test

Validity testing for reflective indicators can be performed using the correlation between the
indicator's score and its construct score. Measurement with reflective indicators shows a change in an
indicator in a construct if other indicators in the same construct change.

Minat Konpemen

Figure 2. Output Loading Factor Model

Table 1. Result of Data Calculating Using the PLS 3.0

ltem Financial ltem Consumer ltem Business
Technology Interest Development

FT1 0,783 MK1 0,897 PU1 0,762
FT10 0,854 MK2 0,923 PU10 0,809
FT11 0,881 MK3 0,902 PU11 0,772
FT2 0,754 MK4 0,907 PU12 0,710
FT3 0,712 PU13 0,836
FT4 0,820 PU14 0,754
FT5 0,843 PU2 0,727
FT6 0,841 PU3 0,787
FT7 0,874 PU4 0,770
FT8 0,810 PU5 0,872
0,849 PUG 0,768
PU7 0,774
PU8 0,880
PU9 0,748

© 2024 ADPEBI Publications. All Rights Reserved.

173



Business Development Through The Application...

According to Chin (1998) in Ghozali (2012: 25), a correlation can be said to meet convergent validity
if it has a loading value greater than 0.5. Table 1 shows that all loading factor values give values above
the recommended value of 0.5. So that the indicators used in this study meet convergent validity.

Discriminant Validity Test

In reflective indicators, it is necessary to test discriminant validity by comparing values in the cross
loading table. An indicator is valid if it has the highest loading factor value to the intended construct
compared to the loading factor value to other constructs.

Table 2. Output Cross Loading

Itemn Financial Consumer Business
Technology Interest Development
FT1 0,783 0,392 0,594
FT10 0,854 0,723 0,665
FT11 0,881 0,850 0,836
FT2 0,754 0,332 0,536
FT3 0,712 0,400 0,591
FT4 0,820 0,559 0,624
FT5 0,843 0,407 0,538
FT6 0,841 0,458 0,532
FT7 0,874 0,735 0,756
FT8 0,810 0,522 0,630
FT9 0,849 0,687 0,689
MK1 0,731 0,897 0,777
MK2 0,633 0,923 0,700
MK3 0,494 0,902 0,628
MK4 0,671 0,907 0,780
PU1 0,490 0,475 0,762
PU10 0,731 0,765 0,809
PU11 0,714 0,524 0,772
PU12 0,667 0,456 0,710
PU13 0,643 0,530 0,836
PU14 0,541 0,402 0,754
PU2 0,330 0,510 0,727
PU3 0,405 0,600 0,787
PU4 0,448 0,563 0,770
PU5 0,699 0,805 0,872
PU6 0,696 0,726 0,768
PU7 0,672 0,789 0,774
PU8 0,735 0,748 0,880
PU9 0,667 0,660 0,748

Reliability Test

Sarwono and Narimawati (2015: 18) stated that a latent variable can be said to have good reliability if
the value of composite reliability is greater than 0.7. In this test the variable is declared reliable if the
value of Cronbach's Alpha and composite reliability is greater than 0.6.
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Table 3. Result of The Reliability Test
Average
Cronbach's rho A Composite Variance
Alpha = Reliability Extracted
(AVE)
Financial Technology 0,952 0,965 0,958 0,675
Consumer Interest 0,929 0,937 0,949 0,823
Business Development 0,952 0,959 0,957 0,616

Table 3 results show that all variables measured in this study have greater Cronbach's Alpha and
composite values compared to 0.6 so that it can be said that all variables are reliable.

Structural Model Evaluation (Inner Model)

Evaluation of structural models in SEM with PLS is carried out by performing R-squared (R2) tests and

significance tests through path coefficient estimation.

R2 Testing

The output for the value of R2 using the smart PLS 3.0 computer program is obtained:

Table 4. Output Calculating R?

R Square R Square Adjusted

Consumer Interest 0,500
Business Development 0,743

The R Square value is used to measure how much influence a particular independent latent variable
has on the dependent latent variable. According to table 4, the magnitude of the influence of independent
variables on consumer interest by 0.50 or 50%, and on MSME business development by 0.743 or 74.3%.

Significance Test

The significance test on the SEM model with PLS aims to determine the effect of exogenous variables
on endogenous variables. Hypothesis testing with the SEM PLS method is carried out by bootstrapping
with the help of the smart PLS 3.0 computer program so that the relationship between the influence of

exogenous variables on endogenous variables is obtained as follows:

Table 5. Results of Bootstrapping Research Data Calculations (Uji Direct Effect)

Original Sample Standard Deviation T Statistics P
Sample (O) Mean (M) (STDEV) (|O/STDEV]) Values
Financial Technology ->
Consumer Interest 0,707 0,715 0,103 6,874 0,000
ITEREE o lee)y = 0,471 0,212 2,108 0,036
Business Development
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Consumer Interest ->

: 0,486 0,467 0,204 2,387 0,017
Business Development

Based on table 5, the output results above, all variable p values are smaller than 0.05 and t statistic
greater than 1.96.

Table 6. Results of Bootstrapping Research Data Calculations (Uji Indirect Effect)
Original Sample  Standard

Sample Mean Deviation ;TO/gfl?[t)IISE“VT; P Values
©) (M) (STDEV)
Financial Technology ->
Consumer Interest
i i ->
Financial Technology 0.344 0333 0.160 2152 0,032

Business Development
Consumer Interest ->
Business Development

Based on table 6, the output results above, the variable p value value of 0.032 is smaller than 0.05 and
t statistic 2.152 is greater than 1.96 so that consumer interest can mediate the relationship between
financial technology and MSME business development.

—_—

10,185
FT5 10.29/
[T} Financial
FT6 6.0 Technology
"4 6874
177
FT7 //
K MK1
FT8 - 14704
L4 MK2 ~—
.
L
P 12.920
MEK4 Minat Konsumen PUS

Figure 3. Inner Model with Significance Value of T-Statistic Bootstraping

DISCUSSION

Almost all business lines in Indonesia ranging from micro, small and medium enterprises are
undergoing digital financial transformation. One example of this digital transformation is financial
technology. The example is digital payments. Software, networks, and virtual accounts are adopted
from online media to carry out a payment model called digital payments (Musthofa, Kurniati, &;
Hardiati, 2020). The payment method made in digital mode is called digital payment. (Sagayarani,
2017).
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According to the findings, Financial Technology -> Consumer Interest with p value 0.000 and t
statistic 6.874 > 1.96 so that financial technology has a significant relationship with consumer interest
with a positive correlation. These results are in line with research that states that digital payments can
influence purchasing decisions, where someone is interested in making purchasing decisions using
electronic media such as smartphones (Selly &; Sutrisha, 2022; Khushah, Putra & Husnaini, 2022).
This is also in line with research conducted by Rofiat (2017) which recommends MSMEs to increase
the use of digital payment transactions. This is meant to improve their financial performance.

One of the benefits obtained by using digital payments is the ease of transactions. This will be an
option for consumers to transact safely and comfortably. If the transaction process becomes easy and
practical, consumers will certainly be interested in continuing their purchase decisions (Damasta &;
Widiyanto, 2018). Meanwhile, according to Yucha, et al (2020), the use of digital payments is
increasing rapidly, but many people still use cash payments due to the limited facilities and
infrastructure supporting digital payment systems, especially in remote areas. Accounts in other
countries further down the cashless path are currently excluded by certain segments of society, such as
older generations who are less tech-savvy (generation gap) and communities with poor internet
connectivity (Rahman et al. 2022). So efforts are needed to encourage the use of digital payments in
various business lines, especially in micro, small and medium enterprises.

This indicates that there is a possibility that (digital divide). Financial Technology -> MSME
Business Development with p value 0.036 and t statistic 2.108 > 1.96 so that financial technology has
a significant relationship with MSME business development with a positive correlation. This is in line
with research that has been conducted by Vladimir (2015) which says that increasing digital payments,
sales in MSMEs are increasing which means that business will increasingly grow. Digital payments
will be very beneficial for customers, traders and service providers if they can be implemented well, so
there is a need to provide digital services and develop financial technology to help meet the needs of
the business world, especially MSMEs (Acopiado, et al, 2022). In developing economies, financial
technology is considered one of the most effective strategies for financial inclusion and stability of
MSMEs (Knaack & Gruin, 2021; Feng et al, 2023).

Consumer Interest -> MSME Business Development with p value 0.017 and t statistic 2.387 > 1.96
so that consumer interest has a significant relationship with MSMEs business development with a
positive correlation. Consumers are likely to be looking for the latest and cutting-edge technology
solutions provided by MSMEs. Therefore, meeting consumer needs means enabling consumers to use
technology solutions provided by technology companies, creating an interdependence between these
and the traditional financial sector (Ferrari, 2022). In other words, technology MSMEs provides
consumers with what they need on demand. This shows that high consumer interest will make a business
grow marked by increased sales.

CONCLUSION

Growing technology provides many benefits in the business field. Purchasing goods can easily be
done using digital payment. People can practically transact anywhere and anytime. From the data that
has been processed, with the existence of financial technology in digital payments especially QRIS,
consumer interest is increasing and a business can grow rapidly. This means that digital payments affect
the consumer interest and business development of MSMEs in Rumah BUMN South Sumatra.
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