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Abstract 

This lstudy laims lto lexamine lthe leffect lof ldigital ltransormation, ltraining, lentrepreneurial lknowledge lon 

lthe lperformance lof lMSMEs lafter lthe lpandemic. l Methodology/approach – This lresearch lis lusing lquantitative 

lresearch. lThe lsample lin lthis lstudy lused lthe lquota lsampling ltechnique lwhere lthe lresearcher lonly lused l100 

lpeople las lthe lresearch lsample. lThe ldata lin lthis lstudy lwere lobtained lthrough lquestionnaires ldistributed lvia 

lgoogle lform. lThe lscale lof lthe lquestionnaire lquestions luses la lLikert lscale lwith la lscore lof l5,4,3,2,1. lThe 

lcollected ldata lis lthen lanalyzed lby lmultiple lregression lanalysis lthrough l3 lstages, lnamely linstrument ltesting, 

lclassical lassumption ltesting land lhypothesis ltesting. l Result –The ltest lresults lshow lthat lall litems lof lthe 

linstrument lare lvalid land lreliable land lmeet lthe lprerequisites lfor lthe lclassical lassumption ltest. lThe lresults 

lshowed lthat l1) lDigital ltransformation lhad la lsignificant lpositive leffect lon lMSME lperformance lduring lthe 

lpandemic, l2) ltraining lhad la lsignificant lpositive leffect lon lMSME lperformance lduring la lpandemic, land l3) 

lentrepreneurial lknowledge lhad la lsignificant lpositive leffect lon lMSME lperformance lduring la lpandemic land l4) 

ldigital ltransformation, ltraining land lentrepreneurial lknowledge lhave la lsimultaneous leffect lon lthe lperformance lof 

lMSMEs lduring lthe lpandemic. lOther lresearchers lwho lwant lto lexamine lmore ldeeply lrelated lto lthe ltopic lin lthis 

lstudy lcan luse la llarger lsample lsize lwith lmore lvaried lvariables lin lorder lto lobtain lbetter lfindings. 

Keywords: Digital Transformasi, Training, Entrepreneurial Knowledge 

 

 

INTRODUCTION 

 Micro, Small and Medium Enterprises or commonly known las lMSMEs lshow lan limportant lrole lfor 

lIndonesia's leconomic lgrowth lfrom lyear lto lyear. lThe ldevelopment lof lMSMEs lis lcurrently lvery lhigh, 

lthis lis ldue lto lthe ldiversity lof lreligions, lcustoms land lregions lwhich lare ldivided linto lislands land 

lhave ldifferent lresources, lso lthat lMSMEs lin lIndonesia lare lgrowing lvery lrapidly land lrapidly. lMost 

lMSMEs lgrow lin lqualified lareas land lthe llevel lof lvisitors lto lthe larea lis la lbenchmark lfor lthe 

ldevelopment lof lMSMEs. lAccording lto lthe l(Kementerian Komunikasi dan Informatika, 2018), lboth 

lBUMDes, lMSMEs, lultra lmicro land lcooperatives lcurrently laccount lfor l61% lof lthe ltotal lnational 

lgross ldomestic lproduct l(GDP). lUnfortunately, lonly l21% lof lthe lfour lsectors ldo ldigital lon lboarding 

(Iskamto et al., 2022; Iskamto & Ghazali, 2021; Lamin, 2022; Syahrir et al., 2023). 

 

 Currently lthe lbusiness lworld lis lfaced lwith la ldigital lcivilization lwhere lall ldigital lbusiness ldevices 

lare lused lfor lbusiness lpurposes lby lmaking lsignificant lchanges lto ltheir lproperties lthrough la 

lcombination lof linformation, lcomputing, lcommunication, land lconnectivity ltechnologies l(Cascio & 

Montealegre, 2016)). lUnderstanding lthis lsituation ldigital ltransformation lis lneeded lby lcompanies las la 

lresponse lto lchanges lin lthe lbusiness lenvironment ltoday las la lresult lof lbusiness lcompetition. lIn 

laddition, ldigital ltransformation lis lconsidered lnecessary lto lincrease lthe lcompetitiveness land lvalue 

lcreation lof la lcompany. lThe luse lof lnew ldigital ltechnologies lis lexpected lto limprove lkey lbusinesses 
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l(e.g. limprove lcustomer lexperience, lstreamline loperations lor lcreate lnew lbusiness lmodels, l((Fitzgerald 

et al., 2014) Owoeye, 2021). lSupport lthis lstatement, P.M, Bican & A. Brem (2020)lfound lthat ldigital 

ltransformation lhas la lsignificant lpositive leffect lon lcompany lperformance. l 

 

 In laddition lto lbeing ladaptive lto ldigital ldevelopments. lIn lachieving lorganizational lgoals, levery 

lorganization lneeds lresources lto lachieve lthem. lThese lresources linclude lnatural lresources, lfinancial 

lresources, lscientific land ltechnological lresources, land lhuman lresources (J.Macke & D.Genari,2019). 

lAmong lthese lresources, lthe lmost limportant lresource lis lhuman lresources. lHuman lResources l(HR) lis 

lthe lcompany's lmost lexpensive lasset lcompared lto lother lassets lbecause lHR lis lthe lmain ldriver lof lthe 

lcompany's lorganization. lHR lmust lbe lmanaged loptimally, lcontinue land lbe lgiven lextra lattention land 

lfulfill ltheir lrights, lbesides lthat lHR lis la lpartner lof lentrepreneurs lto lachieve lorganizational lgoals. lIn 

laddition lto lthe lcompany, lHR lalso lalways lhas lto limprove ltheir lcompetence, lalong lwith lthe 

ldevelopment lof lthe lera lof lglobalization l(A.M. Warren 2015). Training lis lthe lobligation lof lthe 

lcompany land lall lparties linvolved lin lbusiness ldevelopment land lplanning. lThis lis lbecause lby lholding 

ltraining, lthe lcompany lmakes la llong-term linvestment lin lthe lvalue ldevelopment lof lthe lcompany 

l(Festing & Schäfer, 2014)). lThrough ltraining, lcompanies lcan ldevelop land lincrease lemployee 

lknowledge land lskills lso lthat lthey lcan lbe lmore lefficient land lstreamline lemployee lperformance. 

lTraining lor ltraining lis lintended lto limprove land ldevelop lthe lattitudes, lbehavior, lskills land lknowledge 

lof lits lemployees lin laccordance lwith lthe lwishes lof lthe lcompany. lThus, ltraining lmust lbe lcarried lout 

lcontinuously lto limprove lemployee lperformance land lachievement (Zainal, 2015). lThe lfindings l lshows 

lthat lthe ltraining lcarried lout lhas la lsignificant lpositive limpact lon lcompany lperformance (Idris et 

al,2020). 

 

 Seraj & Alshebami (2022)lstates lthat lone lof lthe ldriving lfactors lfor lentrepreneurial lgrowth lin la lcountry 

llies lin lentrepreneurial lknowledge. lEntrepreneurial lknowledge lis lthe lability lto lget lsomething lnew lin 

lthe lpast, lcreative lthinking land lacting linnovatively, lso lthat lit lcan lcreate lideas lor lopportunities land 

lcan lbe lput lto lgood luse (Roxas et al,2009). lEntrepreneurial lknowledge lstudies lone's lvalues, labilities 

land lbehavior lin lcreating land linnovating. lEntrepreneurial lknowledge lcan lbe lobtained lthrough lvarious 

lsources, lwhich lcan llater lbe lused las lmaterial lfor lconsideration lby lbusiness lactors lto lmaintain ltheir 

lbusiness land ldetermine lthe lcompany's lfuture lsteps. lThe lfindings  lshows lthat lentrepreneurial 

lentrepreneurs lare lone lof lthe lpredictors lthat laffect lcompany lperformance (A.Al Mamun& R. Muniady, 

2019). l 

LITERATURE LREVIEW 

MSME lPerformance l(Y) l 

 Performance lis la lresult lachieved lby lworkers lin ltheir lwork laccording lto lcertain lcriteria lthat lapply 

lto la ljob. lMSME lperformance lis lone lof lthe lmost limportant ltargets lof lfinancial lmanagement. lOne 

lof lthe lobjectives lof lfinancial lmanagement lis lto lmaximize lthe lwealth lof lthe lowners land lthe lvalue 

lof lthe lcompany   (S.Husnan  

 & Pudjistuti,2015). l(Purwaningsih & Kusuma Damar, 2015) lstates lthat lthe lperformance lof lMSMEs lcan 

lbe lmeasured lby lthe lfollowing lindicators: 

1. Sales lgrowth 

2. Capital lgrowth 

3. Addition lof lmanpower levery lyear 

4. Market lgrowth land lmarketing 

5. Profit lgrowth 

6.  

 

Entrepreneurial lKnowledge l(X3) l 

 According lto lHisrichlet.al (2021),  lentrepreneurship lis la lprocess lof lcreating lsomething lnew land 

lvaluable lby lutilizing lthe lnecessary leffort land ltime, ltaking lsocial, lphysical, land lfinancial lrisks, land 

lreceiving lrewards lin lthe lform lof lmoney land lpersonal lsatisfaction land lindependence. lEntrepreneurial 
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lknowledge lcan lshape lstudents' lmindset, lattitudes, land lbehavior lto lbecome ltrue lentrepreneurs lso lthat 

lit ldirects lthem lto lchoose lentrepreneurship las la lcareer lchoice. lKnowledge lof lentrepreneurship las: lA 

lperson's lunderstanding lof lentrepreneurship lwith lvarious lpositive, lcreative, land linnovative lcharacters 

lin ldeveloping lbusiness lopportunities linto lbusiness lopportunities lthat lbenefit lthemselves land lthe 

lcommunity lor ltheir lconsumers 

 (Karyaningsih et.al, 2020). lThus, lentrepreneurial lknowledge lis lknowledge lobtained lfrom lthe 

lentrepreneurial llearning lprocess lobtained lby lstudents lat lschool land loutside lof lschool. lIt lis lregarding 

lhow lto ltake ladvantage lof lbusiness lopportunities linto lprofitable lbusiness lopportunities, lstart lnew 

lbusinesses, lgenerate lnew ladditions, land lproduce lnew lproducts land lservices las lcapital lfor 

lentrepreneurship (Mason et.al,2014)l. 

 

Entrepreneurial lknowledge lcan be lobtained lthrough ldirect lor lindirect lexperience. lKnowledge lis 

ldirectly obtained lthrough lthe linvolvement lof lindividuals lin lentrepreneurship ltraining land lsimilar 

leducational backgrounds. lAn lentrepreneur lwill lnot lsucceed lif lhe ldoes lnot lhave lthe lknowledge, 

labilities, land lskills  (A.       Omriha, & M. A. Bouraoui, 2015). lSuccessful lentrepreneurs, lin lgeneral, lare 

lthose lwho lhave lcompetencies, namely lthose lwho lhave lknowledge, lskills, land lindividual lqualities lthat 

linclude lattitudes, lmotivations, personal lvalues, land lbehaviors lneeded lto lcarry lout lwork/activities. 

lSome lprovisions lof lentrepreneurial knowledge lthat lneed lto lbe lowned lby la lbusiness lactor laccording 

lto l lare las lfollows (A.suyana and A.Agustian,2016) : 

1. Knowledge lof lthe lstart-up lbusiness. 

2. Knowledge lof lroles land lresponsibilities. l 

3. Knowledge lof lpersonality land lself-ability. l 

4. Knowledge lof lbusiness lmanagement land lorganization. l 

 

Training l(X2) l 

Training lfor lemployees lis la lprocess lof lteaching lcertain lknowledge land lskills land lattitudes lso lthat 

lemployees lare lmore lskilled land lable lto lcarry lout ltheir lresponsibilities lwell (Attaunur,.I & Ariyanto.E, 

2015). 

Training lrefers lto lthe ldevelopment lof lwork lskills lthat lcan lbe lused limmediately. lTraining lis la 

lsystematic lprocess lof lchanging lthe lbehavior lof lemployees lin la ldirection lto limprove lorganizational 

lgoals. lThis ltraining lis lcrucial lbecause lof lthe lmethod lused lto lretain, lmaintain, lmaintain lemployees 

land lat lthe lsame ltime limprove lthe lskills lof lemployees lto lbe lable lto limprove ltheir lperformance. 

l(Rahman Pakaya, 2011) lmentioned lseveral ltraining lindicators, lincluding: l 

7. Quality lof lTraining lMaterials 

8. Quality lof lTraining lMethod 

9. Quality lof lTraining lInstructors 

10. Quality lof lTraining lFacilities land lFacilities 

11. Quality lof lTraining lParticipants. 

 

Digital lTransformation l(X1) 

 Digital ltransformation lis la lchange lin lhow la ljob lis lhandled lby lusing linformation ltechnology lto lgain 

lefficiency land leffectiveness. lThis lchange lbrings lboth lpositive land lnegative limpacts lfor levery 

lindividual land lcompany lrelated lto lthe lbusiness lprocess (S. Seufert and C. Meier,2016). lcustomers lto 

lorder lproducts lor lplace lorders labout lvarious lother lthings lquickly land lcheaply. lNo llonger lall lhave 

lto ltransact ldirectly, lbut lonline, lthis ltransaction lcan lbe ldone lusing lvarious linformation ltechnology 

lmedia, lranging lfrom lordering, lpayment, lconfirmation, land lchecking lthe ldelivery lof lgoods, lall ldone 

ldigitally. lThe lindicators lof ldigital ltransformation, laccording lto l(Hess et al., 2016), lare las lfollows: l 

1. Strategic lrole 

2. Digital lDiversification l 

3. Revenue lcreation l 

4. Main lbusiness lscope l 

5. Responsibility lfor ldigital ltransformation lstraegy l 

6. Organizational lpositioning lof lnew lactivitis l 
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7. Building lof lcompetencies l 

8. Financial lof lnew lprocess l 

 

 METHODS 

 This lresearch lis la ltype lof lquantitative lresearch. lSources lof ldata lin lthis lstudy lare lprimary ldata, ldata 

lsources lthat ldirectly lprovide ldata lto lresearchers lfrom lbanking lfinancial lreports, land lsecondary ldata 

lare ldata lor linformation lobtained lother lthan lthe lobject lof lresearch, lin lthis lcase, la lliterature lreview 

las la lsupporter lof ltheory lin lthis lstudy (Sugiyono,2017). 

This lresearch lwas lconducted lon lMSMEs lin lBekasi. lThe lsample lin lthis lstudy lwas ltaken lusing lthe 

lQuota lSampling lTechnique, lin lwhich lthis lsampling ltechnique ltook las lmany lsamples las lthe lnumber 

ldetermined lby lthe lresearcher. lIn lthis lresearch, lthe lresearcher linvolved l100 lsamples. 

The ldata lin lthis lstudy lwere lobtained lthrough lquestionnaires ldistributed lthrough lthe lG-Form llink. lThe 

ldata  

collected lwas lthen lanalyzed lusing lmultiple lregression lanalysis lassisted lby lthe lSPSS lapplication l(A. 

A. Rohayah and A. Arinda,2017). lThe lstages lin lthis lresearch linclude: 

 

 RESULT 

Instrument lTest 

Validity lTest 

Validity lshows lthe lextent lto lwhich lthe lmeasuring linstrument lis lused lto lmeasure lwhat lis lbeing 

lmeasured. lMeasurement lof lvalidity lin lthis lstudy lusing lthe lproduct-moment lformula lbased lon lthe 

lfollowing lcriteria: l 

1. If lthe lvalue l(Sig. l2 lTailed) l< l0.05 lthen lthe linstrument lis ldeclared lvalid 

2. If lthe lvalue l(Sig. l2 lTailed) l> l0.05 lthen lthe linstrument lis ldeclared linvalid 

 

                Table 1.Validity test Result 
 

Variable Indicator Sig. 

Digital lTranformation l(X1) Strategic lrole l 0.726 

Digital lDiversification l 0.787 

Revenue lcreation l 0.758 

Main lbusiness lscope l 0.713 

Responsibility lfor ldigital ltransformation lstraegy l 0.732 

Organizational lpositioning lof lnew lactivitis l 0.742 

Building lof lcompetencies l 0.714 

Financial lof lnew lprocess l 0.720 

Training l(X2)  Quality lof lTraining lMaterials 0.772 

Quality lof lTraining lMethod 0.795 

Quality lof lTraining lInstructors 0.776 

Quality lof lTraining lFacilities land lFacilities 0.736 

Quality lof lTraining lParticipants 0.850 

Entrepreneurial lKnowledge l(X3) l Knowledge lof lthe lstart-up lbusiness. 0.822 

Knowledge lof lroles land lresponsibilities. l 0.788 

Knowledge lof lpersonality land lself-ability. l 0.832 

Knowledge lof lbusiness lmanagement land lorganization. L 0.763 

MSME lPerformance l(Y) Sales lgrowth 0.798 

Capital lgrowth 0.801 

Addition lof lmanpower levery lyear 0.773 

Market lgrowth land lmarketing 0.792 

Profit lgrowth 0.731 
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Based lon lthe lresults lof lthe Table 1, lit lis lknown lthat lall litems lof lthe linstrument lare ldeclared lvalid lwith 

la lscore lof lsig. l2 ltails l> l0.05 lso lthe linstrument lis lsuitable lfor luse. 

 

Reliability lTest l 

 Reliability ltest lis lused lto lmeasure lthe llevel lof lconsistency lof lthe lquestions lused. lThe lreliability ltest lin 

lthis lstudy lused lthe lcronbcah lalpha lformula lbased lon lthe lfollowing lcriteria: 

1. if lthe lCronbach lalpha lscore l> l0.60 lthen lthe linstrument lis ldeclared lto lmeet lthe lreliability 

lrequirements 

2. if lthe lcronbach lalpha lscore l<0.60, lthe linstrument lis ldeclared lnot lto lmeet lthe lreliability lrequirements 

 

                                                Table 2 : Reliability Test Result 

 
Variabel N lof 

lItems 

Cronbach 

lAlpha 

Information 

Digital lTranformation 

l(X1) 

8 0.880 Reliable l 

Training l(X2) 5 0.839 Reliable l 

Entrepreneurial 

lKnowledge l(X3) 

4 0.811 Reliable l 

MSME lPerformance 

l(Y) l 

5 .838 Reliable l 

 

     

 Based lonlthe ltest lresults, lit lis lknown lthat leach lvariable lhas la lCronbach lalpha lscore> l0.6 lso lthat lthe 

linstrument lis lfeasible lto luse. 

 

Classic lAssumption lTest 

Normality lTest 

 Normality ltest laims lto ldetermine lthat lthe lsample ldata lcomes lfrom la lpopulation lthat lis lnormally ldistributed 

lor lnot. lGood land lappropriate ldata lused lin lthis lstudy lis ldata lthat lis lnormally ldistributed. lIn lthis lstudy, 

lresearchers lused lthe lnormality ltest lwith lthe lKolmogorov-Smirnov ltest. l 

1. Data lis ldeclared lnormally ldistributed lif lthe lpoints lspread laround lthe ldiagonal lline land lfollow lthe 

ldirection lof lthe ldiagonal lline 

2. The ldata lis ldeclared lnot lnormally ldistributed lif lthe lpoints lspread lfar lfrom lthe lline lor ldo lnot lfollow 

lthe ldiagonal lline 

The lfollowing lare lthe lresults lof lthe lKolmogorov-Smirnov ltest lwhich lcan lbe lseen lfrom l. l 

 
  Figure 1 : Normality Test Result 

 

 The lP-Plot lfigure 1 lshows lthe lspread lof lpoints lfollowing la ldiagonal lline. lSo, lit lcan lbe lconcluded lthat lthe 

lregression lmodel lmeets lthe lassumption lof lnormality. 
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Multicollinearity lTest 

 This ltest lis lconducted lto ldetermine lwhether lthere lis la lstrong lcorrelation lbetween lthe lindependent lvariables 

lby lusing lthe lVariance lInflation lFactor l(VIF) lfor leach lindependent lvariable. lThe lbasis lfor lmaking ldecisions 

lon lthe lmulticollinearity ltest: 

1. Data lis ldeclared lto lhave lno lsymptoms lof lmulticollinearity lif lthe ltolerance lvalue lis l>1.00 land lthe 

lVIF lvalue lis l<10.00 

2. The ldata lis ldeclared lto lhave lsymptoms lof lmulticollinearity lif lthe ltolerance lvalue lis l<1.00 land lthe 

lVIF lvalue lis l<10.00 

The lfollowing ltable lpresents lthe lresults lof lthe lMulticollinearity ltest: 

 

                             Table 3 : lThe lresults lof lthe lMulticollinearity ltest 
 

Model Unstandardized lCoefficients Collinearity lStatistics 

B Std. lError Tolerance VIF 

1 

(Constant) .524 1.248   

X1 .291 .137 .286 3.493 

X2 .263 .120 .242 4.134 

X3 .697 .100 .501 1.994 

 

 

 Based lon lthe ltable 3, lit lcan lbe lseen lthat lthe lanalysis lcalculation lresults lshow lthat lthe lVIF lvalue lof leach 

lindependent lvariable lis lsmaller lthan l10 land lthe ltolerance lvalue lis lgreater lthan l0.10 lso lit lcan lbe lconcluded 

lthat lthe lregression lmodel ldoes lnot lcontain lmulticollinearity lsymptoms. 

 

Heteroscedasticity lTest 

 The lheteroscedasticity ltest laims lto ltest lwhether lthere lis lan linequality lof lvariance lin lthe lregression lmodel 

lfrom lthe lresiduals lof lone lobservation lto lanother lobservation. lTo ldetermine lheteroscedasticity lcan luse lthe 

lGlejser ltest. lThe lbasis lfor ldecision lmaking lin lthis ltest lfollows lthis: 

1. if lthe lsignificance lvalue lis l0.05, lit lcan lbe lconcluded lthat lthere lis lno lheteroscedasticity lproblem, l 

2. If lthe lsignificance lvalue lis l<0.05, lit lcan lbe lconcluded lthat lthere lis la lheteroscedasticity lproblem. l 

 The lresults lof lthe lheteroscedasticity ltest lobtained lare las lfollows: 

 

 

                     Table 4 : Heteroscedasticity lTest 
 

  

 Model   

    

Unstandardized lCoefficients Standardized 

lCoefficients 

t Sig. 

B Std. lError Beta 

1 

(Constant) .935 .784  1.193 .236 

Digital 

lTransformation 

l(X1) 

.085 .042 .248 -.596 .553 

Pelatihan l(X2) .095 .076 .259 1.262 .210 

Entrepreneurial 

lKonwledge 

l(X3) 

.090 .063 .256 1.116 .267 

a. lDependent lVariable: lRES2 

 

 In lthe lcalculation lresults Table 4 labove, lit lis lknown lthat lthe lsignificance lvalue lof lthe lDigital 

lTransformation, lTraining land lEntrepreneurial lKnowledge lvariables lis lmore lthan l0.05 l(553, l0.210 land l0.553, 

lrespectively). lBased lon lthis, lit lcan lbe lconcluded lthat lthere lis lno lheteroscedasticity lbetween lindependent 

lvariables lin lthe lregression lmodel. 



Husnayain Business Review 
Vol.4, No.2 (2024) 

 

 

 

118 

 

 

Hypothesis ltesting l 

 

Partial lT lTest 

 The lt-test lis lknown las lthe lpartial ltest, lwhich ltests lhow lthe linfluence lof leach lindependent lvariable 

lindividually lon lthe ldependent lvariable. lThis lpartial ltest lis ldone lby lcomparing lthe lvalue lof l(alpha) lwith 

lthe lp-value. lIf lthe lp-value l< l(0.05), lthen lH0 lis lrejected. lSo, lit lcan lbe lsaid lthat lthere lis la lpartial linfluence 

lbetween lthe lindependent lvariable land lthe ldependent lvariable, land lvice lversa. lThe lfollowing lare lthe lresults 

lof lthe lt lstatistic ltest, lwhich lcan lbe lseen lin lTable l4.7 lbelow. 
 

Table 5 : T Test Result 
 

Coefficients Model Unstandardized lCoefficients Standardized 

lCoefficients 

T Sig. Collinearity lStatistics 

B Std. lError Beta Tolerance VIF 

1 

(Constant) .524 1.248  .420 .676   

X1 .291 .137 .258 2.024 .038 .286 3.493 

X2 .263 .120 .249 2.180 .032 .242 4.134 

X3 .697 .100 .555 6.992 .000 .501 1.994 

a. lDependent lVariable: lY 

 

Simultaneous lF lTest l 

 The lF ltest lwas lconducted lto ldetermine lwhether lthere lwas lan leffect lbetween lDigital lTransformation, 

lTraining, land lEntrepreneurial lKnowledge lvariables lsimultaneously l(simultaneously) lon lthe lperformance lof 

lMSMEs lduring lthe lpandemic. lThe lcriteria lused linclude: l 

1. If lthe lp-value l< l(0.05), lit lis lsaid lthat lthere lis la lsimultaneous linfluence lbetween lthe lindependent 

lvariable land lthe ldependent lvariable 

 

2. If lthe lp-value l> l(0.05), lthen lH0 lis laccepted, lwhich lmeans lthat lthere lis lno leffect lbetween lthe 

lindependent lvariables lon lthe ldependent lvariable lsimultaneously. l 

Here lare lthe lresults lof lthe lF lstatistic ltest, lwhich lcan lbe lseen lin lthe ltable lbelow: l 

 

Table 6 : F test result 
 

ANOVA 

Model Sum lof lSquares df Mean lSquare F Sig. 

1 

Regression 371.062 3 123.687 73.488 .000b 

Residual 161.578 96 1.683   

Total 532.640 99    

a. lDependent lVariable: lY 

b. lPredictors: l(Constant), lX3, lX1, lX2 

 

 Table l4.8 labove lshows lthat lthe lindependent lvariable lhas la lP-Value lvalue lof l0.000 lwhere lthe 

lprobability lvalue lis lbelow l0.05. lIt lcan lbe lconcluded lthat lthe lDigital lTransformation, lTraining land 

lEntrepreneurial lKnowledge lvariables ltogether l(simultaneously) laffect lthe lperformance lof lSMEs lduring 

lthe lpandemic. 

 

DISCUSSION 

 

Digital ltransformation laffects lMSME lperformance lduring lthe lpandemic 

 The lCovid-19 lpandemic lhas lbrought labout lchanges lin lcustomer lbehavior land lrequires lbusinesses lto 

ladapt. lDigital ltransformation lis lone ltactic lthat lcan lmaintain lthe lexistence lof lMSMEs lduring lthe lcovid 

lpandemic. lThis lis lin laccordance lwith lthe lfindingsiin (H.Bouman,de Reuver,2019; Bican,Brem,2020 ; 



Husnayain Business Review 
Vol.4, No.2 (2024) 

 

 

 

119 

 

Firiasari,2020) where lthe ldigital ltransformation lcarried lout lhas la lsignificant lpositive limpact lon lcompany 

lperformance. lDigital lplatforms lare ltechnologies lthat lenable lcompanies lto ledit land ldistribute ldata lat lan 

lunprecedented lscale (Yoo 

 and Lyytinen,2010) . lWith la ldigital lplatform, lcompanies lcan lbuild la lmore lcompetitive ladvantage. lTrend 

ldigital lnetworks laccommodate lthe linternet land lsocial lmedia (Smith et.al,2018)(to lbuild lsocial lcapital 

lsuperiority lonline. lIn laddition, lthe lbusiness ltrend lthat lis lcurrently ldeveloping lvery lrapidly lis lin la lnew 

lworld lcalled lcyberspace lwhich lcan lonly lbe lreached lvia lthe linternet lusing lvarious lICT lfacilities lthat 

loffer lvarious lbenefits land lease lof ldoing lbusiness. lFrom lan loperational lpoint lof lview, ldigital 

ltransformation lallows lfor lthe ldigitization lof lbusiness lprocesses lthat lare lcarried lout, lincreasing 

lindustrial lproductivity, land lreducing lcosts lthat lmust lbe lincurred lin lbusiness lprocesses lin lMSMEs. lOn 

lthe lmarketing lside, ldigital ltransformation lprovides lnew lbusiness lopportunities lthat lwill lattract las lmany 

lcustomers las lpossible lto lget lbigger lprofits lbefore lcarrying lout ldigital ltransformation land lprovide lnew 

linnovations lin lterms lof ldistributing linformation lto la lwide laudience. 

 

Training laffects lthe lperformance lof lMSMEs lduring lthe lpandemic l 

 The lCovid lpandemic lhas lcreated lvarious lchallenges lthat lthreaten lthe lexistence lof lMSMEs. lThis lcan 

lbe lovercome lby ldeveloping lexisting lcompany lassets. lOne lof lthem lis lhuman lresource ldevelopment. 

lSupport lin ltraining, lmentoring, land lthe lprovision lof lfacilities lwill lsignificantly lhelp lincrease lthe 

ldevelopment lof lMSMEs. lA lwell-developed ltraining lprogram lwill lsignificantly lfacilitate lMSMEs lin 

lexpanding ltheir lmarkets lboth ldomestically land loverseas. lSo lthat lthe llevel lof lwelfare lof lthe lcommunity 

land lthe lworkforce linvolved lin lit lwill lincrease, land lsynergy lwill lhave la lpositive limpact lon lthe lsuccess 

lof lnational ldevelopment. lThe lperformance lof lemployees lis lthe lmain lfactor lthat ldetermines 

lorganizational lsuccess, lthat lhow lwell lemployees ldo ltheir ljobs laffects lproductivity land lorganizational 

lperformance lsignificantly. lThis lis lfollowing lthe lfindings in (Idris et.al,2020 :Pramuki and 

Kusumawati,2012 ; Sukriani,2018) where ltraining lhas la lsignificant lpositive leffect lon lcompany 

lperformance. lIf la lcompany lowner levaluates lhis lworkforce lcarefully, lhe lwill llikely lfind ltwo lor lmore 

lemployees llacking lspecific lskills. lThe ltraining lprogram lpresents lan lopportunity lto linstill lthe lrequired 

lskills lin lemployees. 

 Similarly, ldevelopment lprograms lhelp lexpand lthe lknowledge lbase lof lall lemployees. lBy ldoing lso, 

lcompany lowners lcan lbridge lthe lgaps land lweak llinks lin ltheir lorganizations. lIn lsuch la lway, levery 

lemployee lwill lbe lable lto lfill lin lfor lhis lcolleague land lhandle lany ltask lwith lefficiency. 

 

Entrepreneurial lknowledge laffects lthe lperformance lof lMSMEs lin lthe lPandemic lPeriod  

 One lof lthe limpacts lfelt lsince lthe lCovid lpandemic lis lthe lhigh lnumber lof lunemployed. lTo lreduce lthe 

lrelatively lhigh lunemployment land lpoverty lresulting lfrom lthe lCOVID-19 lpandemic, lcompetent lbusiness 

lactors lare lneeded. lIn lentrepreneurship, lof lcourse, lone lmust lhave lprimary lentrepreneurship leducation 

lto lassist lindividuals lin ldeveloping ldesire, lspirit, land lentrepreneurial lbehavior. lEducation lcan lbe la 

lsource lof lattitude land loverall lintention lto lbecome la lsuccessful lentrepreneur lin lthe lfuture 

(O.Fatoki,2014). lAn lentrepreneur lis lrequired lto lhave lspecial lknowledge lrelated lto lthe lbusiness lto lbe 

lrun. lWithout lknowing lthe lintricacies lof la lparticular lproduct lor lmarket ldynamics, lan lentrepreneur lputs 

lhimself lat lrisk lof lfailure. lLack lof lknowledge lwill lmake lbad ldecisions, land llearning lfrom lcostly 

lmistakes lis lnot leasy lfor lan lentrepreneur. lWith lthis lknowledge, lan lentrepreneur lcan lface lvarious 

lchallenges lcreatively land linnovatively. lThis lcan lbe lreflected lin lthe lability land lwillingness lto lstart la 

lbusiness l(start-up), lthe lability lto ldo lsomething lnew l(creative), lthe lability land lability lto lseek 

lopportunities l(opportunity), lthe lability land lcourage lto ltake lrisks l(risk-bearing), land lthe lability lto 

ldeveloping lideas land lgathering lresources. lThis lis lfollowing lthe lfindings in (Al mamun et.al,2019 ; Roxas 

et.al 2009). .l lKnowledge lof lentrepreneurship lis lcrucial lbecause lwith lthe lskills lor lknowledge lof 

lentrepreneurship lmastered, lwhat lMSMEs lstrive lfor lwill lbe lmore ladvanced land ldeveloped, lwhich lhas 

la lpositive limpact. l 

 

Digital lTransformation, lTraining, lEntrepreneurial lKnowledge lsimultaneously laffect lthe 

lperformance lof lMSMEs lduring lthe lpandemic 
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 In lthe lcurrent lpandemic lperiod, lMicro, lSmall, land lMedium lEnterprises l(MSMEs) lcannot lbe lseparated 

lfrom lthe limpact lof lthe lCovid-19 lpandemic. lSMEs lare lexpected lto lsurvive lduring lthe lcurrent lpandemic. 

lThey lare lrequired lto lhave lmore linnovations lso lthat lthe lmarketing lof ltheir lproducts lto lthe lcommunity 

lcan lbe lexpanded lnot lonly lin lone larea. lIn lresponse lto lthis, lMSMEs lcan ldevelop lboth linternally land 

lexternally. lThe ldevelopment lof lMSME lleaders, lemployees, land lthe lapplication lof ldigital ltransformation 

lcan lbe lmade lin ldealing lwith lchallenges lduring lthe lpandemic. lTransformation lis lneeded lto lcreate lan 

leconomic lposture lor lbusiness lecosystem lthat lis lmore ladvanced land lcan lincrease lbusiness lproductivity 

lduring la lpandemic. lThis lrequires lthe lrole lof lmulti-stakeholders, lone lof lwhich lis la ltechnology lentity. 

lJoining lthe lmarketplace lor lselling land lmarketing ltheir lproducts ldigitally lthrough lan le-commerce 

lplatform lis lone lof lthe lmost lsignificant lways. lThis lis lthe lonly lway lMSMEs lcan lmarket ltheir lproducts, 

lconsidering lthe lCOVID-19 lpandemic lrequires lpeople lto lstay lat lhome. lFacing lchallenges lduring la 

lpandemic lcan lbe ldone lby lhaving la lcompetent lleader lwith lgood lentrepreneurial lknowledge lwho lwill 

lcontrol land lcontrol lthe lorganization lin lthe lright lway lso lthat lthe ldesired ltargets lcan lbe lcarried lout 

leffectively land lefficiently. lThe lkey lto lsuccessful lmanagement llies lin lthe lleader's lknowledge lin 

ldeveloping lall lcomponents lof lthe lcompany. lLeaders lhave la lgreat lresponsibility lin lguiding ltheir 

lemployees. lThe lguidance lprovided lby lthe lleadership lcan lbe lin lthe lform lof lguidance lor ldirection. lIt 

lis lundeniable lthat, lin lan lMSME, lthere lis la lprocess lthat linfluences leach lother lbetween lleaders land 

lHR lwhich lthen ldetermines lthe lsuccess lof lMSMEs. lHR lis lone lof lthe lessential lthings lthat lpredicts lthe 

lsuccess lof lMSMEs. In (B.Idris and Johnstone,2020; Pramuki and  Kusumawati,2021;Rahman et.al,2017) 

lfinding lthat lgood ltraining lcan lalso lsupport la lcompany's lsuccess lin lachieving lits lgoals. lAn lemployee 

lwho lreceives ltraining lfrom ltime lto ltime lis lbetter lpositioned lto lincrease lhis lwork lproductivity. lThe 

ltraining lprogram lwill lensure lthat levery lemployee lwill lbe lconversant lwith lthe lproper lsafety lpractices 

land lprocedures lto lfollow lwhen lperforming lbasic ltasks. lThe ltraining lprogram lalso lhelps lbuild lthe 

lemployee's lconfidence las lthey lwill lgain la lbetter lunderstanding lof lthe lindustry land lits lrole 

lresponsibilities. 

CONCLUSIONS 

Digital ltransformation lhas la lsignificant lpositive leffect lon lMSME lperformance lduring lthe lpandemic, 

training lhas la lsignificant lpositive leffect lon lMSME lperformance lduring lthe lpandemic, land 

entrepreneurial lknowledge lhas la lsignificant lpositive leffect lon lMSME lperformance lduring lthe lpandemic, 

land lDigital ltransformation, ltraining, land lentrepreneurial lknowledge lhave la lsimultaneous leffect lon lthe 

lperformance lof lMSMEs lduring lthe lpandemic. l Other lresearchers lwho lwant lto lexamine lmore ldeeply 

lrelated lto lthe ltopic lin lthis lstudy lcan luse la llarger lsample lsize lwith lmore lvariables lto lobtain lbetter 

lfindings. lIn lthe lface lof lsuch la lvolatile leconomic lsituation, lMSMEs lmust lalways lbe ladaptive lto 

lmaintain ltheir lexistence. lThis lcan lbe ldone lby lconducting lvarious lHR land loperational ldevelopment 

lprograms. lAutomatic lpromotion lby lutilizing lonline lmedia lto lexpand lreach lis lsomething lMSMEs lmust 

lmaster lto lsurvive lthe lpandemic. lOther lresearchers lwho lwant lto lexamine lmore ldeeply lrelated lto lthe 

ltopic lin lthis lstudy lcan luse la llarger lsample lsize lwith lmore lvariables lto lobtain lbetter lfindings. l 
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